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Abstract

To create, modify, or maintain an impression of ourselves in the minds of others, self-presentation is made. When
making effective self-presentation, self-promotion plays one of the most important roles, especially in the international
society, to convince others of your ability. To practice effective self-promotion, the following ten tips should be used:
add value, be confident, have a positive attitude, be sensitive to context, be on target, get to the point, explain what you
do, tell what you offer, tell what you want from others, and give a reason to care. Above all, to “add value” is an
essential part, accomplished by referring to skills, experience, expertise knowledge, problem-solving abilities, passion
and enthusiasm, desire to advance the field, desire to advance the team’s mission and ambition to make an impact on
the world. The President of the United States Donald Trump “added value” in effective manners in his speech. So did
Apple Inc co-founder and former CEO Steve Jobs in his presentation known as one of the best ones. These tips
including “adding value” enable you to practice effective self-promotion in your speeches, presentations and so on.

Keywords : self-presentation, self-promotion, value, ability
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1. FL®HIC

g 2 A OHMREE->tch, ZA D, HEFE
LD 3272005505782 HAERITEIE WV D,
ZOHAERITH T 720 OIE DT b IS
D1 >Z2RTONRANEZERSE S DITHSDHE
NZERTHLELTH 5, —MEINITHAANEHCRA &I
N, BOESEHHOBELENEFLENE, ThET AR,
HRIKOWTEET LT O HTLVHIHAAGZ L, &)
Rrys HABEREEETITO WA, HEHE, 778b b5,
YR DB LIS E S EER M, BeRAsE LS
VL SVWIRNBHAERD HEPAED NS - &
HEThD, TbTbHLERIIADDORENZRT &
THF I HY AW S ¥ 2 k5T, HO 0N %2R C
EMFEHINTELLHA LTRSS F DEHAINTERE
Moto, TNITE, AREEBEE(LT 2 DicpkVE
FHINLILHITH-TcbITh D, HOELIZHCHE
NPRAE—F, FLEVTF—V a3 vEWSTADETIT
oD 6, KIEPIGE FREOHED I I 2= —
VavORTITI DN EDD b W BEmT, ik
Pl chEZRICTHITb, HaZ5escoicflibn
5o HFITE o TENL T AL DPMIED 5 (FAES DI
BN 28T 50060 TH %, Wiicd, HHTH,
FAMEEI T L, HOBHTLoMis 5 1cd 5. A
LOVEFLENZ DA TH LI EEZRTOIHNDS
nNs,

AfgcRADELRICOWVWT, RN EEEE 20K
Pz b, mitd 5, Bekiio HAE s 2o hikico
Wi Ly =0 L THAEIC L@ S, FETHDER
%9 5 L TR A NERRM LR T Ok EERT S
72O D AL REPRNBTNE> LW THZH T, T
BNRICHO VWTHRET T 5, HFOBILESI &, MHFICHHME
INB LS RHIRHTHGENOH 2 HAELENTE S &
BB EAHNET B,

2. BEE2RLBCER

Giacalone (1986) (& “The concerns of individuals for
making positive impressions on others” & W95 “self-
presentation perspective” %% “a basic human desire is
to be viewed by others as morally good, interpersonally
competent, and likable” #4KkD 2L &L 0D, £
L T, “A self-presentation tactic that has received
attention recently is self-promotion among Americans
(Jones & Pittman, 1982)” Td 0, “The self-promoter
tries to make others think that he or she is competent
on either general ability dimensions (e.g., intelligence)
or specific skills (e.g., ability to play a musical instru-
ment)” &V,

Jones & Pittman (1982) 13 self-presentational strategies

B
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% ingratiation, intimidation, self-promotion, exem-
plification, supplication ® 5 2T/ L TW 5, Bk
(2006, p. 31) I%. ingratiation % [H{ O A D ], intimida-
tion % [JEMh |, self-promotion % [HCEIx . exem-
plification % [ /R |\ supplication % & | EFRL T
W5,

3. MRNGEHCERDA .

Wax (2019) @ “Building Relationships: 11 Rules for
Self-Promotion,” & W95 A ¥ % — % » b DL FHITHHE
SNTVB L= VIEEEDEIC, FADE A T2 [RNRIIS
HAEEZEDO OO 10 ikl 2R L, #d 5, 10 D
HikE . Mifizs bt s, Q5% b0, MRS REE
TG, MG E>3 5, [WRE LIF 5. BTJEAICR
NE,GMEP > TVWEDOPENE 2G5 Z 5050
PR AR L TELVO»ENE, BEAEEZ ST
5,

3.1 EEEH-E3

Wax (2019) 1& “Building Relationships: 11 Rules for
Self-Promotion” &5 4 ¥ ¥ —% v b OFHET, “Add
value” £V ) EEA(H W, “What separates you from
everyone else who does what you do is the particular
value you bring to your clients, customers, or users.
Apply your particular expertise in demonstrable ways—
by adding insightful points to a discussion or blog
post comments, by creating entertaining and informa-
tive promotional spots, ete.” EEiBAL TW 3,

Leonard (& “Self Promotion: How to Sell Yourself,”
EWwSH A vy =%y kD blog ilZFH T, self-promotion
ZHRITIT O Mk & LT, “Know Yourself” 2d 1F, <
2T, “What are your values?” &5 RV “Be you”
VS TEEHHTVE, HODMifEZR D ThEE
B4 2 EWEETH D,

Lightbody (2017) (3 “34 Leading Business Experts
Reveal Their 3 Best Self Promotion Tips For Intro-
verts,” EWH A v ¥ —% v F DFLHT, “spacellive” &
W9 78 s THIS L, The Quiet Rise of Introverts &
WO ARDEHZTH S Brenda Knowles (& “Write mean-
ingful and original content.” &\, AEAN L L »
DA=Z—JTHHTEEDT TV,

Levine (2018) 1% “Self-Promotion: The Right Way,”
EWIH A vy =%y bDFIEE T, “There are a few
elements of your brand to consider in effective self-
promotion.” &\, HEEELZDOFIE L TR F2H1FT
BO. ZH5Lcbon THOMIE] T8/ b0
5%,
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« Skills

+ Experience

» Expertise knowledge

* Problem-solving abilities

+ Passion and enthusiasm

* Desire to advance the field

* Desire to advance the team’s mission

« Ambition to make an impact on the world

Lightbody (2017) 134 v % — % v » ®FLHE T, Intro-
verted Alpha &\WH F— k « a—F v 7 OLEtDAIZE
# Sarah Jones (& “Understand that you are experi-
ence-promoting, not self-promoting.” &\, HEE
ZRBEMEELT LK EV-TVEEN S,

32 BfEE®

Wax (2019) 3 “Be confident” & W95 EHE A
“Stand up tall and show that you have faith in
yourself, your abilities, and your work.” &&iHH L T
W5,

Leonard & “Project confidence” % & F, “Have a
positive attitude.” ® “Know your strengths and
accomplishments.” & LTW 5,

il @ Levine (2018) 28d F 2R HEE I
WTEEITRZ DO ENHEIC LR D,

3.3 WEBMLEETERC

Levine (2018) #% “Project confidence” ® & T ATH
I CW/c “Have a positive attitude.” #% [Tk 72 BEE
T ] LWwW5H T & Th b, AllBusiness Editors &
“Why Self-Promotion is the Key to Success” &\ 9 it
FoOP T, “Your self-promotion should never include
any negatives. Keep all professional conversations
positive and proactive.” &5 ->TW 5,

Joki (2017) & “What Is the Importance of Self-
Promotion?” W54 ¥ ¥ —% v b DFLHEHET, “Const-
ructive Self-Promotion Is About Ideas and Vision.”
E b~ “the most effective self-promotion doesn’t
actually focus on you directly. Instead, it focuses on
the passion, interest, and vision that you have and are

working toward.” & & ->TW3,

3.4 XHEDITS

Wax (2019) 13 “Be sensitive to context” &\ 5 F 1
v, “Always be aware of and responsive to the
person or people you're talking to right now, and the
conditions in which you're relating to them.” & #ilf

13

LTWw3,

ARRBITH IS 5 72912 13 Leonard 7% “Be the
best you can be” £\ o> THIF TS “Meet or exceed
expectations.” % “Be motivated.” ¥ “Do your work
well.” ® “Be passionate about your work.” ® “What
skills, if any, do you need to improve?” £\ I &%
Bk L7 Tl 5\, £ 72, Leonard 75 “Be the
best you can be” £\ THIFTW 3 “Meet or exceed
expectations.” ¥ “Be motivated.” ® “Do your work
well.” % “Be passionate about your work.” > “What
skills, if any, do you need to improve?” &\W\W5 I & %
Bk L7 < Tl 570, Leonard 13 “Be patient and
determined” EWH T EBEF->TEBH, T I Tl “Give
yourself time to reach your goals.” % “Be willing to
fail so you can learn from your mistakes.” ®° “Expand
your comfort zone.” ¥ “Don’t let anything stop you”
EWVWH T EREEDLTF TV S,

& 51T, Leonard #% “Know what is behind what
stops you so you won't let it” &\ > ThHiF TV 5[
PEELHS 5 TRB LBV, 203, ThEH-
fobTcRROBA ZNESBEMOLTH S “Fear” %
“Limiting Beliefs” ® “Negative thinking” 7 E23d% 5,

36 xRZELIES

Wax (2019) 1& “Be on target” & W9 SIEA
“Direct your message towards people who most need
or want to hear it.” L NTW 3%,

Adler (2017) & “4 Rules for Tasteful Self-Promotion”
D, “Know Your Target Market” % & 15, “If you've
got your business up and running, hopefully you've
defined your target market avatar.” &\ 95, R %
o, ZDOANBICAT 2L D HPMTEOARIC LI
WEBEE S - THEZREL TS A0,

3.6 HIJBEAICLNS

Wax (2019) 1 “Don’t waste my time” & W, “Get
to the point; be brief, be clear, and be passionate.” &
RT3,

AllBusiness Editors & “Why Self-Promotion is the
Key to Success” &V IHFEHEOH T, “When you're in
networking and interview situations you'll want to be
able to smartly and succinctly convey you're greatest
strengths.” £ ->TW 5,

37 SfEPo>TLBDHITEND

Wax (2019) (3 “Explain what you do” & W\, “Ex-
plain clearly what it is you actually do” &8T5,



Joki (2017) & “What Is the Importance of Self-
Promotion?” W5 A4 v ¥ —%x v FDFLHFET, “Self-
promoting pros know that you should focus on what
youre working on right now and what you want to
do-not what you've done in the past.” EiRXTW 3,

38 fAE5z2LNZDHIEXS

Wax (2019) 1 “Tell me what you offer me” & Wi,
“Clearly explain what’s in it for your audience — why
they should choose you over some other freelancer,
business partner, employee, or product.” &B-XT W
%o

Adler (2017) (& “4 Rules for Tasteful Self-Promotion”
DT, “Remember the 80:20 Rule” % & 17, “you need
to give a lot more than you ask for in return.” &\
HTEERIENI B TR ELBVEVS, HFDK
DICHDP RN TELDO0EL S BNIE L TRE S0,

39 fAELTELLOIEXD

Wax (2019) 12 “Tell me what you want from me”
WV, “What do you want your audience to do? Tell
them to visit your site, read your book, but your
product, set up a meeting with you, promote you, or
whatever other action you want them to take.” & iR
NTW5, fH. HOERRENEZRE->Tb 59 2HP
BinsE-Tb o b EHFRMpELTLELVE
CTITH DB ET, TNEMHFIEA LS TREB S,

3.10 EHZEAS

Wax (2019) 1& “Give me a reason to care” & Wy,
“Be personal. Explain not only what you do but why
what you do will make my life better.” &#R-XTW 5,
KoK T ilA CEc 2 8 ARED ADVES LTV T, i
B2 NHOMOaIa=r—va vitBOLTHE, E-
SEBESORVEANOEVAEL ST HODE
RZbHDPr->THoARMWENS T EITD MR,

295 L 10 oA EIThA Joki (2017) (314 v & —% v
~ DELHE T, “Talented and effective self-promoters are
‘shameless’ because their self-promotion is balanced,
constructive, and beneficial to the group. They liter-
ally do not have anything to be ashamed of.” & & W
22 &, “Mastering Humility and Modesty Are
Critical to Shameless Self-Promotion” % & 1T %,
“Humility reflects your internal understanding of
your achievements, while modesty is how you choose
to express that understanding.” & W\, FE S HEE T

B
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R C EDRYSEZBRNTW S, HAAFMhOED A L
AT soT, s LTS3 EEHRT 24
TV b LN, kB, Joki (2017) 13 “A simple
way to discuss your past experience more modestly is
to change half (or more) of the I dids and I decideds to
we dids and we decideds.” &5 > T\ %,

¥ 7z, Lightbody (2017) i34 ¥ % — % v b DFEHE T,
Bt d 55 A5 DREH T, Lucky Bitch &\ H K
DFHEETDH 5 Denise Duffield-Thomas & “Choose your
preferred promotional tools.” & W\, EFATH 7o
I ThbHNEROMNE AEAPCERELMS & E2ED
TW5, BB EEHADERZES 2L TH %,

4. IR GEHCERDREIH

C CTRIECKEDONR A B0 Z RIS,
LokHiELT, hichbFrHLELZD DD 10 DK
FEHOVT, K0ERMICAHCEREZIT) 2L TES
PRRETd %5, LLN, 4.1 Donald Trump Dz | 12/
FHEXPNE, 20194FE 6 H 18 HicithNhic7 vl FINA —
7V FTOHEGREESTD Donald Trump K®d 2020 4D
RIFEEEZE DEH] (“Speech: Donald Trump Announces
His 2020 Candidacy at a Political Rally in Orlando -
June 18, 2019.” Factba.se. Web. 21 August 2019 & b
SIH) O—iBEK L1z bDTH %, [4.2 Steve Jobs D
LY T —Ya v ORI RGN, 200741 H 9 H
WHY 72 V=TMNF 75y yRaTITbhk
iPhone @ %%, “iPhone Steve Jobs Keynote 2007" @
—IBEGRE LI bDTH B,

4.1 Donald Trump DiE:R
(1) Oh, we had such luck in Orlando, we love being in

Orlando. Thank you. Thank you, Orlando. What a
turnout! What a turnout! You know this is a very big

arena for a Tuesday night. (2) I said, you know, if we

have about three or four empty seats, the fake news

will say, Headlines: “He didn’t fill up the arena”, so I

said, maybe we shouldn’t take a chance.

Maybe we shouldn’t go to Orlando as you go some-
place else, then (3) I said, “No, I think, we'll go to
Orlando.” And - and not only did we fill it up, but we

had 120,000 requests. That means you folks have come
out very, very good. Congratulations. I want to thank
our great Vice President Mike Pence and his wonder-
ful wife, Karen Pence, and our magnificent First Lady
Melania, thank you.

(4) I am thrilled to be back in my second home.

That’s what it is. It's my second home. In many cases,

I think I could say it’s my first home, if you want to
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know the truth. It’s the great state of Florida, very
historic, (5) because exactly four years ago this week,

I announced my campaign for president of the United

States and it turned out to be more than just a politi-

cal campaign.

(6) It turned out to be a great political movement

because of you. A great movement. A movement made

up of hard working patriots who love their country,

love their flag, love their children, and who believe

that a nation must care for its own citizens first. (7)

Together, we stared down a corrupt and broken

political establishment and we restored government

of, by, and for the people.

(8) Our country is now thriving, prospering and

booming. And frankly, it’s soaring to incredible new

heights. Our economy is the envy of the world, perhaps

the greatest economy we've had in the history of our

country. And as long as you keep this team 1n place,
we have a tremendous way to go. Our future has
never ever looked brighter or sharper. The fact is, the
American Dream is back, it’s bigger and better, and
stronger than ever, before. (F1H)

We did it once and now we will do it again, and this
time we're going to finish the job, and this time should

be a lot easier (9) because we have done so much with

our military, with our vets, with the Second Amend-

ment, with our regulations, with the biggest tax cut

in history, (10) with getting rid of so many different

problems, so many different things, including, by the

way, the individual mandate in Obamacare, one of the

worst things anybody’s ever had to live through.
We got rid of the individual mandate. Right? How
many people are happy? They no longer have to pay

for the privilege of not paying for bad health insurance.
How many people are happy? Bad health care. So
every time you don'’t have to make out a check in order
not to have health care. Think of that, think of that.

This 1s the only country you pay for the very dis-
tinct privilege of not having to pay but you have to
pay a lot. Now you don’t have to pay anymore. You
don't want it, you don’t have to pay. (11) The individual
mandate, Mike. We got rid of it. That was a big deal.
The people tried to stop our movement are the same

Washington insiders, who spent their careers rigging

the system, so your losses will be their gains, you
know that.
These are the same career politicians who presided

over decades of flat wages, the loss of our manufac-

turing jobs. Sixty thousand, could you believe that?
Sixty thousand, who would believe that number? (Fl%)
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(12) You know we have a big decision to make. You

know what I'm going to say, “We have to come up

with a theme for the new campaign, right? Is it going

to be Make America Great Again, which is probably
and possibly the greatest theme in the history of poli-
tics, I think. Make America Great Again, MAGA
country, right? MAGA, MAGA, MAGA, we're in
MAGA country, that I can tell you. (13) But you know

today we had a massive day on the stock market. A lot

of good things are happening, but we had a very big

day and we're very close to, I think, are 68 record.

You know we've hit all time records. This tremen-

dous, I think it’s actually more than that, but it's

a lot. So now I say, we've made America great again,

but how do you give up the No. 1 call a theme, logo,
statement in the history of politics for a new one, (14)
but you know there’s a new one that really works and

that’s called Keep America Great, right? (DI N&H%)

THRED (1) oz HEEE Y Tldy BB T Tls
T “we” ZHWA Z ETHAET TR, By E—
IS OHHIT P > TRT, BEZHL TN TV B AL
LD TV T ET, [HERSETCHED ] K8E/RL
TW3, £/, Orlando LM F 2L T, A =5V F
(DERLEOPER) IS WRELIZS | EE2LTVS, &
512 “Thank you.” TEMOKFH %2 [HJJE AR~
“What a turnout!” TZ QD HHZ{EA ] TV 5,

TS (2) @ “if we have about three or four empty
seats” T FEiBIC “we” ZH W, [FE LR T
BEA R L TWB D, THITHA, “the fake news will
say, Headlines: He didn’t fill up the arena” & W55
WECHBEPREELID b1, BHEO T (3) @ “1 said,
‘No, I think, we’ll go to Orlando.” TZHIZXt4 %
“problem-solving abilities” Z7x L. HA I [lifE % b
FoBB] TEICOEN-TWVWE, 5H, MEES (3) Tl
“passion and enthusiasm” Z&/RL. TNITE->TH
Horo [MiifEi] Z&EHTnd,

THRES (4) T [FADE 2 ORI -» TR v
HEHET, AW 252 5N 5 Db~ ], THRER (5)
@ “because” LR T, BE7a ) SB[V ] on
FHAZEA | TV, o, MRRES (5) 13 “experience”
RELISETHDHD, ThiTk > THMIC [lifEiE b
5] &L TWVWS,

TR (6) T “you” 1ot LT 4 RO [REFSEL
) | 2R AL EbIT, TORKODO X H1IT “a move-
ment made up of hard working patriots” Z217- T3
LS5 2E, %0, [l TELVOPZBRN]
TW5,

TR (T) TR ThETIfT-TEALIETTITL
7z “experience” % “skills” % T T/R& 117 “problem-



solving abilities” (Zfiltir, By 7e BT [ilifEiZ & 7o+ |
TWb, RMEFEDPIT- 1 EF VIV E T ALDIEN,
EFEIC “we” #HVWA LT, [HUESREE TG A&
FThalRICbIEE b ILETV S,

RS (8) TlE. “Our country is now thriving, pros-
pering and booming” ®° “it’s soaring” &\ - 7o BIFEME
g (B B, AT TIEEZR O, 52 -
TVl ~N3 | & & BiT, “experience”  “skills” %
b/RL, TTTHHENIK Mifliz bcd ] TV,

THERHS 9) TS [EHZEZEA S L& bic, N ET
fToT& T ETHE SN “experience” ® “skills” %
BURL. 22T THS D ("we”) ] i< [MlifEi% & 724 |
TW3,

NHRES (10) TlE. “different problems,” “so many
different things,” “one of the worst things anybody’s
ever had to live through” &5 SEETRD L %
AUy £ LEcREITHd 2 i) E>0 ] Tws
& & “problem-solving abilities” 2 > TW 5 T & %
R, CCTh [HA2E (“we”) ) iz [MlifEx & 7o+ |
TWa,

RIS (1) T o, TR EEE] 2b 1. Thickdd
5 [ &1 E2->0 ] Twb & &, “problem-solving
abilities” b ->TWB T &E/RL, [HAZH (“we”)]
i Ml & 728 ] T 5,

THRED (12) T ATHHE L TV S ZORHT, £&
I [5R[ZD > TWBDIRN] T 5,

THREL (13) TN ChE TR LI EP T T
i L TCTRICE->TFIRLILTE, 2D,
“experience” % “skills” IZD2WVWTHRRTOVLT, RIED .
(A5 725 ("we™) ] i Tz & 78] TV 3,

THRE (14) TR COFT—FS Wit o Ihh
SIEE A RMAUESEF v v = v DR Bv -4 v, “Keep
America Great” Z/r9 & &b, [Hokb (“we”)] 2
WRTh B bIC [ME52 5N 5 Dhuli~] T
Wb,

BB, ROVEGSOT, Mtk LTl THIJEA]
EFB SO, Trump KiFEH S EVFVWHE LI
WO T, BTV SN BEEAP R, X EE [HT]
BEAITH>TW3,

4.2 Steve Jobs DT LEVF—T 3

This is a day I've been looking forward to for two
and a half years. Every once in a while (15) a revolu-
tionary product comes along that changes everything.
And (16) Apple has been well, first of all, (17) one’s very
fortunate if you get to work on just one of these in

yvour career. Apple’s been very fortunate. (18) It’s been
able to introduce a few of these into the world. 1984,

introduced the Macintosh. It didn’t just change Apple.
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(19) It changed the whole computer industry. (20) In
2001, we introduced the first iPod, and it didn’t just

change the way we all listen to music, 1t changed the

entire music industry.

Well, (21) today we're introducing three revolutionary

products of this class. (22) The first one is a widescreen

1Pod with touch controls. The second is a revolutionary

mobile phone. And the third is a breakthrough

internet communications device. So, three things, wide-

screen 1Pod with touch controls, a revolutionary

mobile phone and a breakthrough internet communi-

cations device. An 1Pod, a phone and internet communi-

cator. An 1Pod, a phone..., are you getting it? These

are not three separate devices, this is one device and

we are calling it—1Phone. Today, today, Apple 1s

going to reinvent the phone and here it 1s. No, actually
here it is but were going to leave it there for now.
So, before we get into 1it, let me talk about a cate-

gory of things. (23) The most advanced phones are

called smart phones so they say. And they typically

combine a phone plus some e-mail capability plus they
say it’s the Internet. It’s sort of the baby internet into
one device, and they all have these little plastic key-
boards on them. And (24) the problem is that they're
not so smart and they are not so easy to use and so if

you kind of make a Business School 101 graph of the
smart axis and easy-to-use axis, phones, regular cell
phones are right there they are not smart, and they're
not so easy to use. But smart phones are definitely a
little smarter but they actually are harder to use.
They're really complicated. Just for the basic stuff
people have a hard time figuring out how to use them.
Well, we don’'t want to do either one of these things.

(25) What we want to do is make a leapfrog product

that is way smarter than any mobile device has ever

been, and super-easy to use. This 1s what 1Phone is.

OK? (UL N&K)

THRES (15) Tl [ RTAEZTLE S &5 5 m
7585 | 2N d 2 E WS F0HZ LT, “desire to
advance the field,” “desire to advance the team’s
mission,” “ambition to make an impact on the world”
ZR UL [EZ S 78] TV b,

THRES (16) TH, ThETIfT-T&ELTETFITL
72 “experience”  “skills” Zfittr, [MilifE% & 728 .
Zo kT, ME A7) T MEZEL TR LV O»BNS |
LERpIC, T OB THS BN (252 50 5 Di»
W] TWB, 20, IO SHNT 28I %2EHT
ffioCTELWVWEVITEE, ThICLFEEESZ 6N
5E0S T EERBRTVE,
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RS (18), (19) Tld, T TIT Apple fEASH L /2
avEa—%—%R%—-Z Lk Macintosh &\ 58I,
ZolEH&WITH L. Apple #:®D “experience” & “skills”
b, [MlfEZ & 728 ] TO 2, \EkIC, PSS (20) T
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