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Machizukuri (Branding Project), Faculty of Art & Design, Tokoha Univ. X Matsuzaki Town
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Mapping Design for Matsuzaki Town / LY 55— GIM
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data collect discuss data sketch consult design presentation
search data (content & concept) edit (design) (content & concept & design) (mapping)
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Mapping Design for Matsuzaki Town
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Mapping Design for LY#H—GIM
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'branding'

Branding Design for LY ¥ H—GIM
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'branding’

Matsuzaki Town x Kimura Drink x Faculty of Art & Design, Tokoha Univ
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(moe soda) (content & concept) (content & concept) (content & concept) (design) (design) (brand label & poster)
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